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SHOPPING FEST:

BÜYÜK





www.cottonusaturkey.com

Doğayla Kucaklaş. Pamuğu Seç.



hedef içindekiler
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SAH‹B‹
‹stanbul Tekstil ve Konfeksiyon 

‹hracatç› Birlikleri ad›na 

Cemal BAYAZIT

DANIfiMA KURULU
Hikmet TANRIVERD‹, 

‹smail GÜLLE, 

Lemi TOLUNAY, 

‹brahim YILMAZ

YAYIN KURULU BAfiKANI
Birol SEZER 

YAYIN KURULU
Sabri Sami YILMAZ, Selahattin 

SARI, Nilgün ÖZDEM‹R, ‹smail 

KOLUNSA⁄, Okyay MIZRAK, 

fiahin DO⁄AN, ‹dris AKDO⁄AN, 

Efsane TURAN, Jale TUNCEL, 

Özcan SÜMER, Sultan TEPE, 

Ömer ÖZPEHL‹VAN, Derya 

YARANGÜMEL‹, Muammer AKÇAY, 

Riva P‹NTO, Ferzat ERDEB‹L, Arzu 

Odabafl› SARI, Hüseyin ÇET‹N, Ali 

Cafer ÇEL‹K, Yücel EL‹BOL, Didem 

MISIRLIO⁄LU, U€ur UYSAL, Bülent 

ÖZOZAN, Haz›m EVRENG‹L

YAZI KURULU
Esin USTA, Selçuk GÖKART, 

Erbil C‹HANG‹R, Hüsniye GÖKART

YÖNET‹M YER‹
Çobançeflme Mevkii Sanayi Cad. 

D›fl Ticaret Kompleksi

34530 Yenibosna-‹stanbul

TEL: (212) 4540200  

FAKS: (212) 4540415

WEB: www.itkib.org.tr 

e-mail: info@itkib.org.tr

YAPIM

Küçük Mucizeler Yay›nc›l›k ve 

‹letiflim Hizmetleri Ltd. fiti.

YAYIN D‹REKTÖRÜ
Tolga TOPÇU 

tolgatopcu@kucukmucizeler.com

YAYIN YÖNETMEN‹
Erkan ERSÖZ

erkanersoz@kucukmucizeler.com

SORUMLU YAZI‹fiLER‹ MD.
Hüsne PAMUK 

husnepamuk@kucukmucizeler.com

ED‹TÖR
Evren ‹REN

evreniren@kucukmucizeler.com

FOTO⁄RAFLAR
IFA - www.ifatolye.com

PAZARLAMA 
‹LET‹fi‹M D‹REKTÖRÜ
Özgür SEYHAN 

ozgurseyhan@kucukmucizeler.com

BASKI C‹LT
Uniprint

Had›mköy ‹stanbul Asfalt› 

Ömerli Köyü Mevkii 34555

TEL: (212) 798 28 40

FAKS: (212) 798 20 63

DA⁄ITIM
Tele Kurye

Hedef Dergisi ‹TK‹B üyelerine ücret-

siz olarak da€›t›l›r. Hedef Dergisi ad› 

kullan›larak al›nt› yap›lmas› yaz›l› izne 

tabidir. Gönderilen yaz› ve foto€raflar 

iade edilmez. Yay›nlanan makalelerdeki 

görüfller yazar›na aittir.”

Hedef Dergisi ‹TK‹B ad›na  Küçük 

Mucizeler Yay›nc›l›k ve ‹letiflim 

Hizmetleri Ltd. fiti. taraf›ndan yay›na 

haz›rlanmaktad›r.

‹LET‹fi‹M
Gülbahar Mah. Oya Sok.

Gündevir Apt. No: 15 D: 4

Mecidiyeköy ‹stanbul

(0212) 211 68 53 - 73

28
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Derimod’dan Shopping 
Fest’e destek 

bürünüyor

Brillant’tan 

Faik Sönmez’den 
yeni koleksiyon 

hedef k›sa k›sa
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Fashion’a       
yaz geldi

Vay vay vay vay 
Jean’lere bak!

Gezer’in babet modelleri
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Sofistike

Serra Sefeli’den 

üretimi daha kolay 

hedef k›sa k›sa
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- TDSD YK Üyesi

Bülent Hazer

hedef itkib
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Uluslararası Tekstil ve Esnek Malzeme 
Ürünleri İşleme Fuarı

Frankfurt’a doğru!
24.  –  27.  5.  2011

Giyim Sanayii ve Tekstil Endüstrisinin en önemli Uluslararası Fuarı 

Texprocess’e sizde gelin. Tüm markaların ve sektör liderlerinin 

en son makinalarını, ekipmanlarını, teknolojilerini, IT ve lojistik 

çözümlerini bulabileceğiniz Texprocess 2011 fuarında «Source-it!» 

platformu da sizlerle.

Sizleri Texprocess 2011 fuarında görmek için sabırsızlanıyoruz!

www.texprocess.com
info@turkey.messefrankfurt.com

Tel. 0212 296 26 26

parallel:

24.  –  26.  5.  2011

powered by



hedef sektör

ORTAK SES

Türkiye genelindeki tüm 

ve Konfeksiyon Sektör Kurulu 
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KIZILCAHAMAM’DA 
YAPILAN YATIRIM 

KURULU TÜM 
TARAFLARIN 
KATILIMIYLA 

TOPLANTIDA

“REHAVETE ASLA YER YOK”

hedef gündem
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DÖRT YILDIR 
DÜZENLENEN VE ARTIK 

TGSD MODA 

DÜNYA MARKASI 
ERMENEGILDO ZEGNA 

YIL 

KONFERANSTA, 

MODA 
KONFERANSI
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Cem Negrin
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ÜÇGEN TAMAMLANIYOR
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PARLAYAN
YILDIZI
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MODA DÜNYASININ 

BOYUNCA AYAKKABI 

FUARINDA DÜNYANIN 

hedef fuar
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MOSKOVA’DA
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DERT AVRUPA
 ÇIKTI
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TORBADAN 
NE ÇIKTI?
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42 mart 11   www.itkib.org.tr   



S -
-
-

-

-

-
-

-

-

-
-
-

-
-

-

-
-

-

-

-

-

-

-
-

-
-

-
-

-

-

-

-

-
-

-
-

-

-
-

-

-

-

43   www.itkib.org.tr   mart 11



ve stajyer statüsünde 

-

-
- -

-

-

-

-

-
-

-
-

-
-

-
-

hedef gündem

44 mart 11   www.itkib.org.tr   



-
-

-

-

-

-
-

-
-
-
-
-

-

-

-

-
-

-
-
-

-

-

-

-
-

-

-

-
-

-

-
-

-

-

-
-

-

 

-

-
-

-

-
-

-

-

-

-
-
-

-

-
-

-

45   www.itkib.org.tr   mart 11



-

-

-

-
-

-
-

-
-

-
-

-

-

-
- -

-
-
-

-

-

-
-

-
-

-
-
-

-

-

-

-
-

-

-
-

-
-

-
-

-

-
-

-
-

-
-

-

-

-

hedef gündem

46 mart 11   www.itkib.org.tr   





TORBA 

T -

-

-
-

-
-

-
-

-

-
-

-
-

-
-

-
-
-

-

-

-

-
-
-

-

-

-

-
-

-
-

-

-

-

-

-
-

-

-

BUGÜNE KADAR 

EN KAPSAMLI AF 
“TORBA 

YAPILANDIRILIRKEN, 

YAZILDI.

DR. RESUL 

KADINLARINDAN 

PATRONA KADAR 
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Uzun süredir bekle-
nen torba yasa (6111 

Sosyal Sigortalar ve Genel 
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TORBA YASA 

doganerdem@istanbulymm.com
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UZUN YILLAR 

SONRA, GÜMRÜK 

GÜMRÜKLERDE SONUÇ 

hedef röportaj
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Ülkemizin derin ve 
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bilgisi ve birikimini marka 
g ne d n rmek 
ve b n n ka aliz r  
labilmek ama  ile 

ba la m z r ali  
r esi  lkemizde 

ger ekle irilen en 
nemli r elerden birisi 
larak kab l edilmi ir
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SON YILLARDA 
DÜNYANIN EN 
GÖZDE KONGRE 
VE TOPLANTILARI 

YAPILIYOR. 

 ANCAK 

 
YER YOK

hedef 
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Türkiye Odalar ve Borsalar 
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KADINLAR HAYATIN 
HER ALANINDA
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KADIN VARDIR
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Türkiye’deki büyük 
otomotiv üreticileri, 
lisanslar  alt nda üretim 
ya t  at l  otomotiv 
irmalar n n dünya üretim 
merkezi olma yolunda 
ilerliyor  Ülkemizde zla 
artan otomotiv tekstili 
irmalar n n ba l ca 
i racat azarlar n , 

lmanya, ngiltere, ore, 
ransa, s r ve ran 

olu turuyor  

Otomotiv tekstili sektörü-
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-
-
-

-
-

-
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Otomotiv tekstili 
sekt rünün geli imi 
Türkiye de birçok 
sekt rde oldu u 
gibi dünyadaki 
geli melerden sonra 
ba l yor  ncak Türkiye 
geç ba lam  olsa 
da bugün dünyay  
yakalam  durumda ve 
birçok ülkeye otomotiv 
tekstili ihraç ediyor.
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“MODA TASARIMINDA
KOZA SON NOKTA”
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MARKANIZI 
HOLOGRAMLA 
KORUYUN 
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Elfland
        Elf Ülkesi
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THE RISING STAR 
OF EXPORT: SHOES

Turkish shoes sector, which 
is the third in Europe and 
nineth biggest producti-

on power in the world, was one of 
the sector that experienced the 
crises the most. The sector ente-
red to 2009 painfully after the 
global crises burst out in the last 
quarter of 2008 and its export 
reduced by approximately %15. 
The sector which made an export 
of 296 million dollars in the enti-
re 2009 recovered very fast 
after the crises. According to TIM 
registration numbers, an export 
of 401,7 million dollars was con-
ducted in 2010 in shoes and 
shoes accessories products and 

an increase of %35,6 was expe-
rienced compared to the previo-

shoes product group took a share 
of %31,6 from leather and leat-
her products export that was inc-
reased to 1 milliard 272 million 
dollars with an increase of %18,2 
in the same year. In that period, 
while ‘Russia, the most important 
market of the sector, remained 
its status as the country that the 
most export was conducted to, 
shoes export conducted to the 
second biggest market Iraq con-
tinued its growth. According to 
Chair of Turkish Shoes Producers 

SHOR SECTOR, AFTER 2009 WHEN IT 
CONCLUDED ITS EXPORT WITH DECLINE, 
EXCEEDED THE AVERAGE OF TURKEY BY 
%35 IN THE LAST YEAR. 

SECTOR WAS DUE TO LOSSES IN EUROPEAN 
PRODUCTION SECTOR AFTER THE CRISES 
AND DUE TO THE FACT THAT FAR EASTERN 
PRODUCTS ARE NOT FOUND AS OF HIGH 
QUALITY, ANTICIPATES THAT IN 2011, THE 
EXPORT IN SHOES SHALL INCREASE BY %30.
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who evaluated the latest deve-
lopments in the shoes sector that 
has passed the sector with the 
least damage and that then on 
exhibited a rapid growth,  there 
are two important reasons for the 
success exhibited in the export.  
The first of those is the rapid 
secession of European shoes pro-
duction with the crises in 2008 
and its inability to be restored. 
This situation has made the eyes 
of world shoes suppliers turn 
their eyes to Turkey. The fact that 
products coming from Far East, 
which is the biggest rival in world 
market, are perceived as cheap 
and of having low quality became 
the other factor that triggered the 
orientation to Turkey shoes sec-
tor which comes to the forefront 
with its quality.

Market variety is 
increasing
Seker who draws attention to 
the fact that the most important 
advantage of Turkish shoes sector 
to which changing world condition 
especially after the global econo-
mic crises was on its side, is that 
it has a rapid and flexible produc-
tion capacity and that it can res-
pond inflow goods demands in a 
very short time, stated that apart 
from those, the fact that our 

country was close to foreign mar-
ket due to its geographical locati-
on was an advantage.
Seker, mentioning that the sec-
tor grew between 1990 and 
2000 as Russian market orien-
ted and that in the last 10 years 
its market diversification increa-
sed,  said “Turkish shoes sector 
has found a place for itself in the 
recent years with its image deve-
loping in Russian and primarily in 
neighbout countries and Middle 
Asia, Middle East, Balkans, 
European and African markets in 
the last years.” and added that 
sector’s searching for markets in 
this crises situation had an effect 
on this development. 

Export increased in the 
first tem markets
When the first 10 countri-
es that export was carried out 
in the last year, diversificati-
on in the market can be obser-
ved. In the list which was led by 
Russia, Iraq and Saudi Arabia, 
Germany, France, Bulgaria, 
England, Netherlands, Romania 
and Italia follows up these three 
countires respectively. Even in 
the first tem countries list where 
the most export was carried out, 
it is seen that Turkish shoes sec-
tor is expanded to a wide mar-

ket. While Russia to which last 
year an export of 104 million 
dollars, with an increse of %95 
approximately, continues to 
be the most important market 

of Turkey, export to Iraq which 
follows it increased by %44 
and reached to 44 million dol-
lars. The shoes export conduc-
ted to Saudi Arabia, which is on 
the third position, on the other 
hand, increased by %19 and 
reached to 26 million dollars. 
Shoes export to Germany which 
has the fourth biggest market 
as per the shoes export increa-
sed significantly in 2010. After 
Germany to which the conduc-
ted export increased by %27 
and reached 18 million dollars 
compared to the same period 
of last year, France which is the 
fifth country to which the most 
export is carried out, increased 
by %56 in 2010 and reached 16 
million dollars.  

An increase of %30 is 
aimed in 2011
TASD Chair Islam Seker who 
mentioned that even though the 
problems encountered in the 
sector in the last years, develop-
ments shown in market diversi-
fication increased the expectati-
on for export in 2011, said that 
they aimed an increase of %30 
for the export of the coming 
year in parallel with this expec-
tation.  Seker stresses that they 
need to strengthen the image 
of Turkish shoes to be outlast 
in markets and to increase their 
shares in export. 
Seker who draws attention that 
the activity of Turkish shoes sec-

tor has increased 
in African count-
ries in the recent 
years, believes 
that the increase 
in the market in 
which already the 
increase in exhi-
bited will conti-
nue increasingly. 
Seker who claims 
that African mar-
ket will be one of 
the biggest mar-
kets in the futu-

re, thinks that the sector should 
take its place strongly in that mar-
ket from now on. Seker who says 
that African and Far Eastern mar-
kets shall be a serious market 
for Turkish shoes sector on leat-
her and qualitative product basis, 
says that we should the examp-
les before us and should set on 
course with correct strategies and 
course maps in order to achieve 
success in these markets. 

 “We commenced with 
small managements, 
and we have become 
production base”
Islam Seker who says that shoes 
management that was carrying 
out small workshop type pro-
duction until 20 years ago have 
now become management that 
sell shoes to all world markets in 
our days, stresses that Turkey 
is now the third biggest produc-
tion power in Europe and eight 
in the world and that by conduc-
ting industrial-type production, 
it grows export-oriented. Seker 
says “Turkish shoes sector com-
pared to many countries that are 
accepted as production centers 
in the world have a more modern 
and developed production tech-
nology. In shoes sector, right now 
240 thousand people are being 
employed in 18 thousand 500 
managements and 212 million 
paris of shoes are being produ-
ced” and adds that a contributi-
on of 4,2 milliard dollars is made 
to our country’s economy as 

who mentions that development 
in shoes sector continues and its 
export increases and it places the 
image of shoes in foreign markets 
even though the successive cri-
ses, states that next aim of shoes 
sector is to strengthen the image 
of Turkish shoes in the markets 
it owns, to provide sustainab-
le growth, to create unique and 
its own brands and to increase 
the share that it takes from world 
shoes export. 
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TEXTILE CLOTHES THE AUTOMOTIVE

Automotive sector which 
was in the first position 
in export in the last four 

years, continues its success in 
2010 as well. The sector which 
takes a %15 share with 17,4 mil-
lion dolars from general export 
of Turkey which was concluded 
as 113,7 million dollars last year, 
completed 2010 as well as the 
leading sector. The aidm of the 
sector for the next year is esti-
mated as 18 milliard dollars from 
now. Subsidiary industry has an 

important share in the success of 
the sector that has exhibited a 
rapid growth trend. And textile is 
one of these sectors. Since a sig-
nificant part of the domestic parts 
used in automotive are aupplied 
from textile and leather sectors. 
Approximately 25-30 kilograms 
of textile products are used in 
a automobile. Products use are 
produced for their technical and 
performance properties rather 
than theoir aesthetic and decora-
tive products.  Textile’s easiness 

of use and its developing techni-
cal properties compared to many 
alternative products make textile 
indispensable for automotive sec-
tor.  The use of high performance 
lifs and technical tectiles in auto-
motive rather than metal. Steel 
and traditional materials brings 
important advantages to provide 
faster and more comfortable 
service.  For example, velocity 
and maneuverability of vehicles 
increase.  Technical textiles used 
in automotive are preferred for 

decoration, insulation, filtration 
function and for vehicle comfort 
as well.  For this reason, it is 
anticipated that textile products 
used in automotive will increase 
more in coming years.

Textile from seat belt 
to suspension
Materials used in automobiles 
are clssified as technique textile. 
Textile used in transportation 
vehicles constitute an important 
part of total technical textiles with 
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a share of %20. Textiles used in 
interior furnishing of transporta-
tion vehicles bear importance for 
vehicle users in terms of durabil-
ity, comfort and in many other 
respects. Furhermore, textile 
materials are densely used in 
exterior covering of vehicles. 
Technical textile products used 
in transportation comprises of 
seat belts, air bags, seat fabrics, 
automobile accessories, acceso-
ries covers, seat covers, filters, 
carpets, cord fabric, composite 
additions, pipe and straps.  And 
some parts of bodywork and 
even suspension are increasingly 
made from fibre glass reinforced 
composites. For the insulation of 
various parts of the vehicle, heat 
resistant and noise dampening 
textile products can be used. 
Gres and oild filters allow vehicle 
to operate appropriately. Even 
the use of spunlace is increasing 
day by day in order to filter the 
iar inside the vehicle. Air bags, on 
the other hand, are produced in 
USA and Europe as a standard 
part.  %10 of total weight in ew 
models of Airbus 310 planes 
comprises of textile. 

135 thousand tones 
of fabric are used in 
automotive annually

rapid development has been 
experienced especially for the 

that approximately 135 thousand 
tones of fabric are used annu-
ally in automotive industry in 
the world. While 20 kilograms of 
textile products were being used 
in a middle scale automobile until 
10 years ago, this rate has been 
increased up to 26 kilograms 

expected that studies especially 
intended for reducing carbon 
emission will increase textile use 
in automobiles and will increase it 
up to 35 kilograms. 
Depar Leather Sales Manager 
Erdinç Bozkurt says that technical 
textiles are not produced due to 

aesthetic and decorative proper-
ties but rather technical and pero-
formace properties they acquire.  
Apart from ostensible places such 
as car carpet, upholster, ceiling 
and seat belt, also in tyres, water 
piper, braking pipes and in straps, 
textile products are preferred as 
flexible reinforcing materials.
Erdinç Bozkurt, who mentiones 
that automotive producers give 
significant importance to the qual-
ity and properties of the materials 
used inside cars, stresses that 
all used materials are need to be 
designed, developed, produced, 
installed under ISO 9001:2000 
and ISO/TS 16949:2002 and 
that they need to be products 
having quality system require-
ments after sales service.  Bozkurt 
who says that each vehicle 
producer also has a technical 
specification about the concerned 
product and that they consider 
these specifications in design and 
production stages says “Technical 
properties are prepared with the 
assumption that materials are 
used in dense and rough envi-
ronments; for example surface 
strenght are monitored against 
friction by being calculated with 
two and even three different test 
norms”. 

The growth of automotive 
also advances textile
With the increase in world trade, 
transportation sector also grows 
continuously. Moreover, as result 
of the increase in welfare with 
the increase in world population, 
number of transportation vehicles 
increase continuously. On the 
other hand, in parallel with tour-
ism, working conditions, vacation 
opportunities and developments 
in life conditions, people spend 
more time in their vehicles. In this 
respect, use and importance of 
technique textiles used in vehicles 
for comfort and safety increase 
day by day. When investments 
throughout world related to 
automotive industry is observed, 
a transition from industrialized 

countries to developing countries 
is observed. 
The development of automotive 
textile sector commences after 
the development in the world, 
as so with the most sectors. 
However, even though Turkey 
started late, it has reached the 
world and now it export automo-
tive tectile to many countries. The 
most important reason for this 
development is that textile sec-
tor is very developed in Turkey 
and it is a sector open for invest-
ment. Part from the steps taken 
in Turkey in recent years, new 
enterprises continue. While some 
Far Eastern automotive firms con-
tinue their investments in Turkey, 
they also make new investments. 
These initiatives are expected to 
increase with the tight relations 
of Turkey with EU and in joining 
to the union period. Automotive 
main industry investments in our 
country comprimises an impor-
tant potential for automotive 
technique textile producers that 
provide servies to this sector. 

Export from 
Germany to Iran
Transportation vehicle which 
is the most important market 
for technique textiles has a sig-
nificant potential. As automotive 
sector generally operates as “just 
in time”, it bears importance that 
automotive sub-industry produc-
tion is close to main industry 
production center.  And in recent 
years, Japanese and South 
korean automobile producers 

have commenced joint ventures 
in Turkey. Big automobile pro-
ducers in Turkey proceeds to be 
the world production centers of 
Western automobile producers 
under whose license they carry 
out production. Today, approxi-
mately 20 firms carry out the 
production of various vehicles 
such as personal cars, buses, 
trucks, small lorries, minibus and 
wreckers in Turkey. Main export 
markets of the rapidly growing 
automotive textile fims in Turkey 
are Germany, England, Korea, 
France, Egypt and Iran.  

TEXTILE IS THE 
INDISPENSABLE OF 
THE AUTOMOTIVE
Approximately 25-30 kilog-
rams of textile products are 
used in a automobile. In au-
tomotive textile sector, a ra-
pid development has been 
experienced especially for 

-
timated that approximately 
135 thousand tones of fab-
ric are used annually in au-
tomotive industry in the 
world. While 20 kilograms of 
textile products were being 
used in a middle scale au-
tomobile until 10 years ago, 
this rate has been increased 
up to 26 kilograms today. 

-
pected that studies especi-
ally intended for reducing 
carbon emission will increa-
se textile use in automobiles 
and will increase it up to 35 
kilograms. 
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    2010 TOPLAM 2011 TOPLAM 2011 / 2010

ALMANYA  291,912      345,588     18.4  582,386     25.3  678,300     26.0 16.5

HOLLANDA  58,743      70,897     20.7  123,064     5.4  151,568     5.8 23.2
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    2010 TOPLAM 2011 TOPLAM 2011 / 2010

ALMANYA  26,794      35,372     32.0  56,196     5.9  73,323     5.9 30.5

HOLLANDA  10,126      12,638     24.8  20,653     2.2  24,871     2.0 20.4
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    2010 TOPLAM 2011 TOPLAM 2011 / 2010

ALMANYA 5,996 8,546 42.5 12,639 8.1 17,007 8.9 34.6

ABD 857 1,678 95.7 2,056 1.3 2,853 1.5 38.7
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    2010 TOPLAM 2011 TOPLAM 2010 / 2009

ABD  8,697      9,383     7.9  15,618     9.9  20,821     10.0 33.3
ALMANYA  7,337      8,527     16.2  14,044     8.9  14,699     7.0 4.7
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TÜRKİYE GENELİ İHRACATTA
İTKİB'İN PAYI

(OCAK-ŞUBAT 2011)

İTKİB
14.6 %

DİĞER
85.4 %

TÜRKİYE TEKSTİL ve HAMMADDELERİ
İHRACATINDA İTKİB'İN PAYI

(OCAK-ŞUBAT 2011)

İTKİB
50.1 %

DİĞER
49.9 %

İTKİB
19.4 %

TÜRKİYE HALI İHRACATINDA
İTKİB'İN PAYI

(OCAK-ŞUBAT 2011)

DİĞER
80.6 %

TÜRKİYE HAZIRGİYİM ve
KONFEKSİYON İHRACATINDA

İTKİB'İN PAYI
(OCAK-ŞUBAT 2011)

İTKİB
76.7 %

DİĞER
23.3 %

TÜRKİYE DERİ ve DERİ MAMÜLLERi
iHRACATINDA iTKiB'iN PAYI

(OCAK-ŞUBAT 2011)

İTKİB
77.3 %

DİĞER
22.7%

İTKİB DİĞER
KONFEKSİYON
TEKSTİL
DERİ
HALI

SEKTÖR İHRACATINDA İTKİB’İN PAYI  %  (OCAK-ŞUBAT 2011)

76.7 23.3

50.1 49.9

77.3 22.7

19.4 80.6
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HALI İHRACATININ AYLIK SEYRİ
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DERİ ve DERİ MAMÜLLERİ İHRACATININ AYLIK SEYRİ

TEKSTİL ve HAMMADDELERİ İHRACATININ AYLIK SEYRİ
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2011

160.000
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2011
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Tekstil ve
Hammaddeleri

6.28 %

TOPLAM İHRACAT İÇİNDE DÖRT SEKTÖRÜN PAYI

DİĞER
78.03 %

Halı
1.06%

Hazırgiyim ve
Konfeksiyon

13.66 %

Deri ve
Deri Mamulleri

0.97%

 Pay  Pay  Pay

1 Ocak 2011 1.5476 2.0606 

1 Nisan 2011  

1 May›s 2011  

1 Haziran 2011  

1 Ocak 2010 1.4881 2.1377 

1 Nisan 2010  1.5115  2.0395 

1 May›s 2010  1.4862 1.9669

1 Haziran 2010  1.5799 1.9208



96 mart 11   www.itkib.org.tr   

hedef adresler  

 B‹RL‹KLER 

Akdeniz ‹hracatç› Birlikleri (AK‹B)
Tel: 0 324 325 37 37
Faks: 0 324 325 41 42
e-mail: arge@akib.org.tr
‹nternet: www.akib.org.tr

Antalya ‹hracatç› Birlikleri (A‹B)
Tel: 0 242 311 80 00
Faks: 0 242 311 79 00
e-mail: aib@aib.gov.tr
‹nternet: www.aib.gov.tr 

Tel: 0 258 274 66 88
Faks: 0 258 274 72 22–62 
e-mail: detkib@detkib.org.tr
‹nternet: www.detkib.org.tr

(DA‹B)
Tel: 0 442 214 11 84-85
Faks: 0 442 214 11 89-90
e-mail: daib@tr-net.net.tr
www.daib.org.tr

Tel: 0 462 326 16 01
Faks: 0 462 326 94 01 – 02
www.dkib.org.tr

Ege ‹hracatç› Birlikleri (E‹B)
Tel: 0 232 488 60 00
Faks: 0 232 488 61 00
e-mail: eib@egebirlik.org.tr
‹nternet: www.egebirlik.org.tr

‹hracatç› Birlikleri (GA‹B)
Tel: 0 342 220 00 10
Faks: 0 342 220 00 16
e-mail: gaib@gaib.org.tr
‹nternet: www.gaib.org.tr

Tel: 0 212 454 02 00
Faks: 0 212 454 02 01 – 454 04 10 
‹nternet: www.itkib.org.tr

Tel: 0 212 454 05 00
Faks: 0 212 454 05 01
e-mail: iib@iib.org.tr
‹nternet: www.iib.org.tr

Tel: 0 212 454 00 00
Faks: 0 212 454 00 01
‹nternet: www.immib.org.tr

Karadeniz ‹hracatç›  
Birlikleri (K‹B)
Tel: 0 454 216 24 26 – 216 13 38
Faks: 0 454 216 48 42
e-mail: kib@hnutexp.org
‹nternet: www.kib.org

Birlikleri (OA‹B)
Tel: 0 312 447 27 40
Faks: 0 312 446 96 05 – 447 01 80
e-mail: oaib@foreigntrade.gov.tr
‹nternet: www.foreigntrade.gov.tr

Tel: 0 224 2191000
Faks: 0 224 2191090
e-mail: uludag@uib.org.tr
‹nternet: www.uib.org.tr

 DERNEKLER 

Tel: 0 322 453 53 21
‹nternet: www.agimad.org

Tel: 0 312 473 70 75 (pbx)
Faks: 0 312 473 70 77
e-mail: info@agsd.org.tr
Internet:www.agsd.org.tr

(AYSAD)
Tel: 0 212 518 03 79
Faks: 0 212 516 03 01 
e-mail: aysad@anet.net.tr
‹nternet: www.aysad.org

Tel: 0 212 320 82 00
Faks: 0 212 320 82 03
e-mail: eutku@birlesmismarkalar.org.tr

Tel: 0 212 438 32 08
Faks: 0 212 438 32 09
e-mail: csd@csd.org.tr
‹nternet: www.csd.org.tr

Tel: 0 212 465 69 70 – 71
Faks: 0 212 465 69 72
e-mail: info@denimder.com
‹nternet: www.denimder.com

(EGSD)
Tel: 0 232 446 46 93
Fax:: 0232 441 10 43 
e-mail: ayfera@egsd.org.tr
‹nternet: www.egsd.org.tr

Tel: 0 232 448 99 04

Tel: 0 212 249 45 00
Faks: 0 212 252 09 62
e-mail: info@igmd.org

(‹NSAD)
Tel: 0 212 556 58 87 
Faks: 0 212 644 88 95
e-mail: posta@insad.org.tr
‹nternet: www.insad.org.tr

Tel: 0 212 512 38 69
Faks: 0 212 512 38 70

Tel: 0 216 336 87 72
Faks: 0 216 467 47 62
e-mail: itfad@itfad.com
‹nternet: www.itfad.com

Tel: 0 212 438 12 96 – 97
Faks: 0 212 438 12 98
e-mail: kysder@superonline.com
‹nternet: www.kysd.org.tr

Tel: 0 212 458 12 49
Faks: 0 212 458 12 50

Tel: 0 212 643 47 22
Fax: 0 212 553 80 80
e-mail: mesiad@mesiad.org.tr
‹nternet: www.mesiad.org.tr

Tel: 0212 296 90 45
Fax: 0212 296 90 47
www.mtd.org.tr

Tel: 0 212 231 92 85
Faks: 0 212 231 89 46
e-mail: otiad@otiad.org.tr
‹nternet: www.otiad.org.tr

Tel: 0 212 637 68 05
Faks: 0 212 637 68 07

e-mail: orsad@orsad.org.tr
‹nternet: www.orsad.org.tr

Tel: 007 095 931 99 65 (pbx)
Faks: 007 095 931 99 65
e-mail: rtib@umail.ru
‹nternet: www.rtib.ru

Tel: 0212 557 07 07
Tel: 0212 557 29 64
E-mail: tasiad@tasiadaksesuar.org
www.tasiadaksesuar.org

Tel: 0212 565 32 06
Faks: 0212 565 32 06
e-posta: info@etider.org 
internet: www.etider.org

Tel: 0 212 219 79 99
Faks: 0 212 219 54 83

Tel: 0 212 292 04 04 (pbx)
Faks: 0 212 292 23 04
e-mail: info@tetsiad.org
‹nternet: www.tetsiad.org

Tel: 0 212 438 65 15
Fax: 0212 438 65 16
e-mail: info@tigsad.org
‹nternet: www.tigsad.org

Tel: 0 212 549 71 71
Faks: 0 212 549 71 17
e-mail: info@tasd.com.tr
www.tasd.com.tr

Tel: 0 212 665 27 47
Faks: 0 212 546 77 53
e-mail: tdkd@tdkd.org.tr
‹nternet: www.tdkd.org.tr

Tel: 0 212 272 69 81
Faks: 0 212 275 51 36

Tel: 0 212 639 76 56
Faks: 0 212 451 61 13 – 13
e-mail: tgsd@tgsd.org
‹nternet: www.tgsd.org

Tel: 0 212 261 80 85 – 86
Faks: 0 212 261 02 33

Tel: 0 212 438 06 60
Faks: 0 212 438 00 98
e-mail: dernek@trisad.org
‹nternet: www.trisad.org

Tel: 0 212 227 06 86
Faks: 0 212 260 11 57

 KURUMLAR

Tel: 0 312 294 50 00
Faks: 0 312 231 34 98
e-mail: bilgi@dpt.gov.tr
‹nternet: www.dpt.gov.tr

Tel: 0 312 204 75 00
Faks: 0 312 212 59 05
‹nternet: www.foreigntrade.gov.tr

Enstitüsü (D‹E)
Tel: 0 312 417 64 40
Faks: 0 312 425 33 87 
‹nternet: www.die.gov.tr

Tel: 0 312 311 20 00
Faks: 0 312 212 22 97
‹stanbul Tel: 0 212 243 50 56

Tel: 0 312 204 60 00
Faks: 0 312 212 22 97
‹nternet: www.treasury.gov.tr

Tel: 0 312 417 22 33
‹stanbul Tel: 0 212 454 08 00
e-mail: igeme@igeme.org.tr
‹nternet: www.igeme.org.tr

Tel: 0 312 212 81 90
Faks: 0 312 212 25 80
e-mail: kos@kosgeb.gov.tr
‹nternet: www.kosgeb.gov.tr

Tel: 0 312 266 69 69
Faks: 0 312 266 79 20
e-mail: rek@rekabet.gov.tr
‹nternet: www.rekabet.gov.tr

Tel: 0 312 458 70 00
Faks: 0 312 435 72 36
‹stanbul Tel: 0 212 252 31 04

Tel: 0212 402 44 00
‹nternet: www.ivdb.gov.tr

 SEND‹KA ve ODALAR

Tel: 0 212 637 29 00
Faks: 0 212 637 29 09

Tel: 0 312 232 06 07
Faks: 0 312 231 99 55
e-mail: oziplik@oziplikis.org.tr
‹nternet: www.oziplikis.org.tr

Tel: 0 232 446 22 43
Faks: 0 232 446 27 92

Tel: 0 212 344 07 77
Faks: 0 212 344 07 66 – 67

Tel: 0 312 431 21 70
Faks: 0 312 435 78 26

 VAKIFLAR

Tel: 0 212 454 03 29

Tel: 0 212 470 51 53
Faks: 0 212 470 52 13 

Tel: 0 212 558 23 02
Faks: 0 212 558 22 96
e-mail: turdev@turk.net

Tel: 0 232 431 16 15
Faks: 0 232 431 16 90
e-mail: targev@targev.org.tr
Internet: www.targev.org.tr

Tel: 0 212 227 06 05
Faks: 0 212 227 07 05

Tel: 0 312 235 65 10
Faks: 0 312 235 65 15
e-mail: info@tdv.org.tr
‹nternet: www.tdv.org.tr

 SERBEST BÖLGE

(‹SB‹)
Tel: 0 212 465 00 65 (3hat)
Faks: 0 212 465 00 68

Tel: 0 282 692 10 54 (4hat)
Faks: 0 282 691 10 59

Tel: 0 216 394 21 28
Faks: 0 216 394 12 53

Tel: 0 212 789 60 00 (20 hat)
Faks: 0 212 789 29 23
e-mail: isttrakyasb@superonline.com

 GÜMRÜKLER

Tel: 0 212 377 32 01
Faks: 0 212 243 50 56

Tel: 0 216 345 32 12
Faks: 0 216 345 32 12

Tel: 0 216 364 29 75
Faks: 0 216 364 29 75

Tel: 0 216 394 19 07
Faks: 0 216 394 19 21

Tel: 0 212 465 00 69
Faks: 0 212 465 00 70

Tel: 0 212 678 47 91
Faks: 0 212 678 47 91

Ambarl› Gümrük  

Tel: 0 212 875 70 71
Faks: 0 212 875 70 71

Tel: 0 212 465 52 44 
Faks: 0 212 465 52 44

Tel: 0 212 465 52 48

Tel – Faks: 0 282 726 58 61

Tel: 0 212 243 21 39
Faks: 0 212 243 21 39 

Tel: 0 216 585 55 35






